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Strategic Objectives
• Integrate partners into content as much as possible

• Refine new visual identity and personable approach

• Boost posts for broader reach 
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Improvement Opportunities
• Identify ways to integrate partners more into efforts (e.g. Eastern’s podcast)

• Find topical, newsworthy topics to amplify our key messages

• Return to regular posting schedule
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Website and Social 
Media
WWW.YOURSOCALTAPWATER.COM

@YOURSOCALTAPWATER

http://www.yoursocaltapwater.com/


Social Media Analysis
JAN. 1, 2024-DEC. 15, 2024 (COMPARED TO LAST YEAR)

FACEBOOK AND INSTAGRAM

522 Net followers 

+ 7 IG followers

+1 FB follow           

22,400 Reach

+1.600% IG

+3,000% FB

38,000 Views

100% organic both IG and FB
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234 Visits

+100% IG

+ 14,900% FB

41 Total posts



Social Media Analysis
JUNE-SEPTEMBER 2024 (COMPARED TO JANUARY-MAY 2024) 

FACEBOOK AND INSTAGRAM

520 Net followers 

+ 4 IG followers

+1 FB follow           

188 Reach

+12.1% IG

-38.3% FB

93 Views

100% organic both IG and FB
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30 Visits

-78.2% IG

-28% FB

24 Total posts

- 7.7% both IG and FB



Instagram Top Performance
• Promotion of “Let’s get clear on your water’s quality” blog – link here

• Views: 115
• Reach: 103
• Impressions: 110

• Promotion of “Let’s get clear on your water’s quality” short clip – link here

• Views: 87
• Reach: 76
• Impressions: 80

• Water quality standards post – link here

• Views: 19
• Reach: 16
• Impressions: 16
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https://www.instagram.com/p/C9c6eEDRlpQ/?fbclid=IwY2xjawGE2m9leHRuA2FlbQIxMAABHct70shfpmvEwyn2ti-KHYmS-6mpeSCOjn3kYmXzyMJGXoA6tK2p-k6V8A_aem_PT_xtrrElSl_uWsIQK7EZg
https://www.instagram.com/p/C9Ndss3Cy0W/?fbclid=IwY2xjawGE2ldleHRuA2FlbQIxMAABHXp3QE6hKQpEjPXt72v-uRS3xvQtjFrgmwU4uEcERWX92RTEojbzIvrNvQ_aem_A6bl-n5i1yP8FpGwzMtTpA
https://www.instagram.com/p/C9nNqM0tnfk/?fbclid=IwY2xjawGE2kFleHRuA2FlbQIxMAABHTiECcr90VIfeo82PERl9JTXRX-JFwFwo432BT8FuPQmdP_PtT8vD6bM6A_aem__UJQFfHVNVB3BWzqWf9BNg


Facebook Top Performance
• San Jacinto Valley Groundwater Treatment Facility groundbreaking post – link here

• Reach: 14

• Impressions: 16

• Water quality standards post – link here

• Reach: 11

• Impressions: 11

• National Water Quality month post – link here

• Reach: 8

• Impressions: 9
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https://business.facebook.com/photo.php?fbid=917871107023106&set=a.475833911226830&type=3
https://business.facebook.com/photo.php?fbid=895276765949207&set=a.475833911226830&type=3
https://www.facebook.com/SoCalTapWater/posts/pfbid0FsmdJjvZQeoUC2CY6zG8bKwYd4CgNmpveWhLbDUvKDSmPj7Ap2sUrVV9uuH9R1fTl


Boosted Post Performance
OUR BASELINE: OCTOBER 22-28

• 10,878 Views

• 8,886 Reach

• 84 Link clicks

• 85 Post engagements
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Website Analysis
JAN. 1, 2024-DEC. 15, 2024 (COMPARED TO LAST YEAR)

6,500 Total visitors                        

+ 156.6%

1 min, 33 seconds 
per session
+6.3%

3,200 Views
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3,300 Engaged sessions

+178.9%

43.9% Engagement rate 

+6.9%



Website Analysis
JUNE-SEPTEMBER 2024 (COMPARED TO JANUARY-MAY 2024)

1,902 Total visitors                        

-34.4%

2,150 Total sessions 

-35.9%

2,411 Views

-34.4%
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999 Engaged sessions

-37.6%

46.47% Engagement rate 

-2.7%
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Next Steps and Questions
• January – EMWD podcast

• Upcoming videos: Orange County Water District’s Groundwater 
Replenishment System and Inland Empire Brine Line

• Continue to boost future posts
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Thank You!
LESLIE SPRING

LESLIE@JPWCOMM.COM


	Slide 1: SAWPA Report and Look Ahead
	Slide 2: Strategic Objectives
	Slide 3: Improvement Opportunities
	Slide 4: Website and Social Media
	Slide 5: Social Media Analysis
	Slide 6: Social Media Analysis
	Slide 7: Instagram Top Performance
	Slide 8: Facebook Top Performance
	Slide 9: Boosted Post Performance
	Slide 10: Website Analysis
	Slide 11: Website Analysis
	Slide 12
	Slide 13: Next Steps and Questions
	Slide 14: Thank You!

